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Dear Friends,

The launch of TraderPlanet.com has been a very rewarding
experience on many levels. One of my favorite attributes of the
site's design is how it resonates the philosophy that "Money isn't
everything" and that many altruistic things can be accomplished
through family, community and the world.

With the steady growth of social networking technology and the
success we've seen with applying that technology to certain
industry sectors, we decided to use our core strengths in trading
education and explore the feasibility of developing a social
networking site specifically for traders and investors. During that
exploration, we had several critical questions that needed to be
answered:

N Would traders want to network with each other?

N Would a trader who networked with other traders become
more successful?

N In addition to helping traders, could we make a bigger difference
in the world?

After consulting with many of our friends in the industry on these
issues, we reached the conclusion that the answer to each of these
questions was a resounding YES!
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There has always been one simple truth that | have tried to honor in
everything | do - to find a small way each day to better the world.
This is why TraderPlanet's first and foremost mission will be to
provide quality content, resources and the traders' network free of
any charges. However, the TraderPlanet team will be equally charg-
ed with the task to provide a dynamic communication medium to
inspire individuals to do good things with the profits they've made
from their investments. Should the team meet that challenge, the
reach of the community will touch individuals in ways far beyond
the financial industry.

As we celebrate the successful launch of the TraderPlanet commun-
ity and thank the many contributors who have made this possible,
we owe a debt of gratitude to you, as a TraderPlanet member for
your loyal support of our work over the past years. It will be through
members like you that TraderPlanet.com will become the destinati-
on that successful traders gravitate to.

Thank you for caring and most importantly, for sharing!

Best regards,

Lone Pendebpobn
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MANAGEMENT TEAM

Lane J. Mendelsohn Founder and President

Lane J. Mendelsohn has been involved in the trading industry dating back to 1993 and has been an associate
member of the Market Technicians Association since 2001. He has educated thousands of traders and has helped
them to become more successful in their trading through his expertise with trading software. His vision for helping
traders has resulted in the successful launch of several educational websites. His latest endeavor, TraderPlanet.com

launched in January 2009 and is dedicated to helping traders free of charge.
http://www.TraderPlanet.com/LaneMen

Darrell R. Jobman Senior Analyst

Darrell R. Jobman has been writing about financial markets for more than 35 years, covering all aspects of the trading
industry. A decorated Vietnam War veteran, he was a newspaper farm editor and editor of several agricultural
publications before becoming an editor of Futures Magazine for more than 15 years. He has written and/or edited
more than a dozen books on trading including The Handbook for Technical Analysis. His passion is helping others
succeed by learning the "dos and don'ts" of trading and through TraderPlanet.com he has really been able to

satisfy his passion. http://www.TraderPlanet.com/Darrell

Darla D. Tuttle Project Manager

Darla D. Tuttle joins TraderPlanet.com, LLC with eighteen years of diverse business developmentand project
management experience in the financial industry. She has worked with many of the industry's most influential
individuals in the development of trading education resources for web publication and confrerences. Known for
developing the first and most prominent add-on software licensing program within the financial industry, Darla
directs the operational, marketing and web development logistics for the TraderPlanet enterprise.
http://www.TraderPlanet.com/Darla

Jim Wyckoff Senior Analyst

Serving as a Senior Analyst for TraderPlanet.com since 2005, Jim shares his valuable market insight with the
community and provides guidance on matters impacting the progression of TraderPlanet.com. He has spent nearly
25 years involved with the stock, financial and commodity markets. He was a financial journalist for what is now the
Dow Jones Newswire service for many years, including stints as a reporter on the rough-and-tumble commodity
futures trading floors in Chicago and New York. As a journalist, he has covered every futures market traded in the US,
at one time or another. By studying chart patterns and other technical indicators, Jim realized the playing field could
be leveled between the "professional insiders" in the markets, and traders/analysts like himself.
http://www.traderplanet.com/Jim-Wyckoff

— —
Contact Us Press Contact: Advertising:

Kara Crawford Darla Tuttle

TraderPlanet.com, LLC TraderPlanet.com, LLC

kara@traderplanet.com advertising@traderplanet.com

813.973.3456 813.973.3456



@ TRADERPLANET. com

WHERE TRADERS GRAVITATE

MEMBER BENEFITS

Network with other traders

~ Keep in touch with your contacts through TraderPlanet’s
social networking platform.

Customize your own profile home page within the Network

N Make your Planet experience unique by adding videos,
pictures, music, widgets and using your own personal
html block.

Find Events for people with similar interests

N Create and search for events to network with other traders
who share similar passions, questions and trading strategies.

Learn from others through various communication mediums

N Use information that other traders provide in
TraderPlanet.com's question & answer forums, commentaries,
webinars, and many other educational mediums.

Teach others your own trading lessons and perspectives

N Upload videos, text or audio content to inform others how to
best trade and capitalize on the markets.

Give back to the Community through TraderPlanet Charities

N Share some of the profits gained from your success with the
world’s best charities.
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EXPERT CONTRIBUTORS
AND CONTENT

TraderPlanet.com has a recognized team of contributors
who provide educational materials to serve members who
trade all financial markets:

N Stocks
N Futures
~ FOREX
N Options
~ ETFs

Kevin Klombies
http://www.TraderPlanet.com/Kevin-Klombies

Jim Wyckoff
http://www.TraderPlanet.com/Jim-Wyckoff

Robert W. Colby
http//www.TraderPlanet.com/Robert-W.-Colby

- Darrell Jobman
http://www.TraderPlanet.com/Darrell
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WHY ADVERTISE WITH TRADERPLANET.COM?

Introduction

TraderPlanet.com receives numerous requests each year
from individuals as well as companies who wish to promote
their products and services to our world-wide audience. In
response, we have launched one of the most cost-effective
ways to advertise online.

Connecting with, keeping and growing a profitable online
audience is the key to your success and that of TraderPlanet. You
need to get your offers and critical information to the right
people, and we wish to provide our members with the highest
quality services and products.

If you have a product or service you feel our members and
visitors may be interested in, your banner or text ad can be
displayed across our high-traffic pages, almost instantly. No
matter what your advertising budget may be, TraderPlanet.com
Advertising has a plan for you.

If you're interested in approaching this audience, we invite you
to explore the options, then discuss the possibilities with us.
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Audience Demographics

TraderPlanet.com members are serious about trading - much
of our audience falls within the "active trader" market segment
and most incorporate an objective plan to execute their trading
decisions.

They are technically savvy and visit our sites often seeking new
ways to improve their trading. As their own decision maker, they
are equipped to evaluate and purchase products, acquire a new
broker or register for a new educational course.

We have an average of 120,000 unique visits a month spending
an average of 4 minutes on our site, and 267,000 page views
per month. Our membership now stands at 56,000 registered
members and continues to grow. Our free opt-in newsletter
subscribers are growing at a rate of 35% with distribution via
our largest list is currently 260,000 opt-in subscribers*.

Whether you're a brokerage firm, newsletter publisher, seminar
promoter, or any other financial industry professional, your
prospects and future customers are participating in this
community.
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AVAILABLE ADVERTISING OPPORTUNITIES

Online Advertising

For nearly five years, TraderPlanet.com's operating company has
helped to accelerate communication, education and discovery
among individuals seeking awareness in the investment industry.
TraderPlanet.com, LLC is globally recognized as one of the
leading providers of web-based investment education services,
products, resources and information.

Here are some of the benefits of advertising on TraderPlanet.com:

N Ads are highly targeted and are displayed according to the
page content.

N Ads are prominently displayed for high visibility.

~ Your ads display on TraderPlanet quickly.
(same day in most cases!)

~ Ads are featured on our most popular pages.
We have a plan for ad budgets of any size.

Ad Specifications Chart

Campaign Type Dimensions
CPM* 728 x90, 300 x 250, 300 x 600, Text links
Premiere Sponsorship 100 x 50 sponsor buttons,

Run-of-Site limited to 4-6 advertisers

728 x 90 and 300 x 250 within Stocks,
Futures, ETFs, Forex and
Options sections.

Market Sponsorships

*Higher CPM rate applies for Homepage impressions.
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Sponsorship packages

Sponsorship packages can be adapted to help meet the
sponsor's objectives. Our listing options are geared to give
advertisers the best click through rates possible. Our site receives
thousands of visitors per month. We have totally free listing
options (through our Company Profile pages), premium and
banner advertising options that await. Get on board with
targeted traffic from the site that's dedicated to your success.

Advertise with us - Reach thousands of customers within the
TraderPlanet.com community as they search for the products
and services you are offering!

Email Advertising

Email advertising brings direct marketing to the electronic realm.
It offers companies a powerful interactive way to reach out to
prospects and customers. Email advertising costs substantially
less to produce and distribute than direct mail, and a campaign
can be constructed and distributed very quickly.

Recipients can click-thru to the website link or email address in
your ad for an immediate response. Our third-party email offers
are only sent to subscribers who have opted-in to receive them.
This creates an advertiser-friendly environment, and ensures that
the information distributed will be deemed valuable by the
recipient. Consider sending a "Call To Action" campaign to
promote a special sale or event, announce a new product or
service, or generate leads by promoting a contest or other
incentive.
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NEWSLETTER PUBLICATIONS

Advertising in any of our online publications provides your business with frequent exposure to over 230,000 of our current opt-in
subscribers. TraderPlanet.com provides readers with timeless and timely investment education-rich content on a wide variety of topics.
Sponsorship of our Newsletter is an excellent, cost-effective way to reach your targeted audience. These newsletters are specifically
targeted to traders of all proficiency levels who are computer savvy.

o TRADERPLANET® TraderPlanet Today

\.” TO DAY Current List Size: 175,000 opt-in subscribers
TraderPlanet Today provides highlights of our analyst market commentaries, featured articles,
tutorials, events and other happenings taking place on the 'Planet.

SYNERGISTIC® Synergistic Trader Newsletter
TRADI NG List Size: 184,000 opt-in subscribers

The Synergistic Trader Newsletter is a weekly periodical that provides content which focuses on
the three major forms of market analysis: technical, fundamental and inter-market. The term
"synergistic" defines that all three forms "work together for an enhanced effect’, in contributing to
the trader's effectiveness in making better decisions.

market beat Marketbeat Newsletter
List Size: 260,000 opt-in subscribers

Brought to you by TraderPlanet.com . Lo
The Market Beat Newsletter features market commentary from an individual analyst who

specializes in a particular market segment.

LOOKING FOR ACVICE? Ask Trader Ed Newsletter

ASk List Size: 25,000 opt-in subscribers

T d Ed Ask Trader Ed Newsletter features madvice for beginning traders commentary from Trader Ed,
ragaer . :
TraderPlanet's community ambassador.

| |
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MEDIA COVERAGE

Our analysts have been featured in the following publications:

CHICAGO SUNTIMES.  REUTERS ) Forbes 'Fow [l Tradersworld

TheStreet.\c\o-r% SFO DOWJONES

(1]

wall street /ezzer marketsmedia ' @ﬁﬁi&% TRADING Inside Market Data

PRESS RELEASES

If you are a member of the media and require assistance with the feature or interview you are preparing about TraderPlanet.com,
please contact:

Kara Crawford
TraderPlanet.com, LLC
kara@traderplanet.com
813.973.3456

Our current press releases may be viewed at:

http.//www.traderplanet.com/press_releases
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